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The definitive guide to managing a luxury brand, newly revised and updated

What defines aluxury brand? Traditional wisdom suggests that it's one that's
selective and exclusive—to such a degree that only one brand can exist within
each retail category (automobiles, fragrances, cosmetics, etc.). But this definition
isinherently restrictive, failing to take into account the way in which luxury
brands today are increasingly identified as such by their placement in stores and
how consumers perceive them. This revised and updated edition of Luxury Brand
Management, the first comprehensive book on luxury brand management, looks
at the world of branding today.

Written by two renowned insiders, the book builds on this new, broader
definition of luxury and examines more than 450 internationally known brands
from awide range of industries. Packed with new information covering the
financia crisissimpact on luxury brands, and looking towards a new period of
growth, the book reconciles management, marketing, and creation with real-life
examples and management tools that the authors have successfully used in their
professional careers.

- Includes dedicated chapters focusing on each of the main functions of aluxury
brand, including brand creation, the complexity of managing brand identity, the
convergence of arts and brands, and much more

- Addresses the practical functions that can make or break bottom lines and
affect brand perception, such as distribution, retailing, logistics, and licensing

- Focuses on brand life-cycle, brand identity, and licensing issues

A compelling and comprehensive examination of the different dimensions of
[uxury management in various sectors, this new edition of the classic text on
brand management is essential reading for anyone working with or interested in
making the most of a luxury brand in the post-recession world.
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Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald Mazzalovo
The definitive guide to managing a luxury brand, newly revised and updated

What defines aluxury brand? Traditional wisdom suggests that it's one that's selective and exclusive—to
such adegree that only one brand can exist within each retail category (automobiles, fragrances, cosmetics,
etc.). But thisdefinition is inherently restrictive, failing to take into account the way in which luxury brands
today are increasingly identified as such by their placement in stores and how consumers perceive them. This
revised and updated edition of Luxury Brand Management, the first comprehensive book on luxury brand
management, looks at the world of branding today.

Written by two renowned insiders, the book builds on this new, broader definition of luxury and examines
more than 450 internationally known brands from awide range of industries. Packed with new information
covering the financial crisissimpact on luxury brands, and looking towards a new period of growth, the
book reconciles management, marketing, and creation with real-life examples and management tools that the
authors have successfully used in their professional careers.

- Includes dedicated chapters focusing on each of the main functions of aluxury brand, including brand
creation, the complexity of managing brand identity, the convergence of arts and brands, and much more

- Addresses the practical functions that can make or break bottom lines and affect brand perception, such as
distribution, retailing, logistics, and licensing

- Focuses on brand life-cycle, brand identity, and licensing issues

A compelling and comprehensive examination of the different dimensions of luxury management in various
sectors, this new edition of the classic text on brand management is essential reading for anyone working
with or interested in making the most of aluxury brand in the post-recession world.
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Editorial Review

From the Inside Flap

The market for luxury brands is expanding around the world, but pragmatic advice on how to optimize brand
value remains hard to come by. In Luxury Brand Management, Second Edition: A World of Privilege, two
renowned industry insiders examine more than 450 internationally recognized brands from a wide range of
industries, giving you everything you need to understand and capitalize on brand power.

Exploring what defines a luxury brand in the twenty-first century, as well as the ways in which the financial
crisis has affected the luxury brand landscape, the book provides comprehensive coverage of all aspects of
brand management. Examining the major luxury sectors—from jewelry and handbags to wines and
spirits—as well as key topics like brand power and different retail possibilities, Luxury Brand Management,
Second Edition incorporates practical management tools that the authors have successfully used in their own
professional careers.

An essentia resource for marketing, advertising, and branding professionals, as well as anyone else working
with high-end brands, the book explains the essentials of evaluating brand identity, understanding
international distribution, licensing, and much more. Guiding you through the brand lifecycle, from creation
to decline, the book also looks to the future, revealing the five key trends that will define the evolution of the
luxury industry in the years to come.

Fully revised and updated, this new edition of the classic text on brand management is a compelling look at
the different dimensions of luxury management across various sectors. Addressing the issues that can make
or break abottom line and affect brand perception, thisis the ultimate guide to managing a luxury brand—at
home or abroad.

From the Back Cover

"Luxury Brand Management: A World of Privilege includes facts and figures never collected before which
can help readers understand the main challenges of the luxury industry."

—Christian Blanckaert, Chairman of Petit Bateau and Advisor to the EPI Group

"This book combines theory and practice. It is pragmatic, well illustrated, and has solid conceptual
foundations. Building on their own extensive and international professional experiencein luxury brand
management, the authors describe and demonstrate that management and creativity can coexist and reinforce
each other. Luxury Brand Management is both timely and useful.”

—Christian Pinson, Emeritus Professor of Marketing INSEAD, Fontainebleau, France

"Luxury Brand Management is very ambitious and it meetsits goals.”
—Francgoise M ontenay, Former President of Chanel SAS, Paris

"Thereis no business like luxury where the brand manager'srole is so essential and nearly an art, asit triesto
blend the magic and the apparent irrationality of the creative process with the logic and reasoning of
marketing and business regquirements. The authors are the first to analyze these aspects and suggest the
regquired comprehensive tools. A must-read for managers who want to succeed in this fascinating

profession.”

—Carlo Valerio, Chief Executive Officer Istituto Europeo di Design, Milan
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"Chevalier and Mazzalovo have written a masterful work to redefine luxury asiit fitsinto the lifestyle of the
wealthy and the newly wealthy. They have devel oped the concepts as well as the creative practices of luxury
marketing to demonstrate the multi-channel process of 'luxury brand management.' This book provides a
proactive experience in strategic business thinking."

—Dr. Arthur A. Winters, Professor Emeritus & Professor Peggy Fincher Winters, Fashion Institute of
Technology State University of New Y ork

About the Author

MICHEL CHEVALIER isan expert in luxury brand management and retailing. A consultant with EIM in
Paris and a visiting professor of luxury marketing and retailing at HEC and Paris-Dauphine University in
Paris, heis also the coauthor of Luxury Retail Management and Luxury China, both published by Wiley.

GERALD MAZZALOVO is Managing Partner at Aravis S.A., a private equity firm activein luxury
brands. He is also visiting Professor at |nstituto de Empresa (Madrid), Université Paris-Dauphine, and
Université Lumiérein Lyon. A former consultant at Arthur Andersen, he has held the positions of president
or CEO at luxury companies such as Ferragamo, Loewe, Bally, and Clergerie, and has consulted many
multinational firms such as Pininfarina on strategic brand management. He is the author of the book Brand
Aesthetics and coauthor of the book Pro Logo.

Users Review
From reader reviews:
Deborah Young:

Why don't make it to be your habit? Right now, try to prepare your time to do the important work, like
looking for your favorite guide and reading areserve. Beside you can solve your problem; you can add your
knowledge by the book entitled Luxury Brand Management: A World of Privilege. Try to the actual book
Luxury Brand Management: A World of Privilege asyour pal. It meansthat it can to get your friend when
you sense alone and beside those of course make you smarter than in the past. Y eah, it is very fortuned for
yourself. The book makes you considerably more confidence because you can know every little thing by the
book. So, let me make new experience in addition to knowledge with this book.

Andrew Joy:

Inside other case, little men and women like to read book Luxury Brand Management: A World of Privilege.
Y ou can choose the best book if you appreciate reading a book. Provided that we know about how is
important the book Luxury Brand Management: A World of Privilege. Y ou can add know-how and of course
you can around the world by just a book. Absolutely right, due to the fact from book you can know
everything! From your country until finaly foreign or abroad you will find yourself known. About simple
point until wonderful thing you can know that. In this era, we are able to open abook or maybe searching by
internet unit. It is called e-book. Y ou can use it when you feel bored to go to the library. Let's examine.
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Richard Pascual:

Book is actually written, printed, or highlighted for everything. Y ou can recognize everything you want by a
guide. Book has a different type. Asyou may know that book isimportant issue to bring us around the world.
Next to that you can your reading ability was fluently. A publication Luxury Brand Management: A World
of Privilege will make you to be smarter. Y ou can feel far more confidence if you can know about every little
thing. But some of you think this open or reading a book make you bored. It's not make you fun. Why they
can be thought like that? Have you looking for best book or ideal book with you?

Sandra Williams:

In this 21st millennium, people become competitive in every way. By being competitive currently, people
have do something to make these survives, being in the middle of the crowded place and notice by simply
surrounding. One thing that occasionally many people have underestimated that for awhile isreading. Sure,
by reading a e-book your ability to survive increase then having chance to stay than other is high. In your
case who want to start reading a new book, we give you this kind of Luxury Brand Management: A World of
Privilege book as starter and daily reading publication. Why, because this book is more than just a book.

Download and Read Online Luxury Brand Management: A World
of Privilege By Michel Chevalier, Gerald Mazzalovo
#C64Y TNXWVP

PDF File: Luxury Brand Management: A World Of Privilege 7



Read and Download Ebook L uxury Brand Management: A World Of Privilege PDF Public Ebook Library

Read Luxury Brand Management: A World of Privilege By Michel
Chevalier, Gerald M azzalovo for online ebook

Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald Mazzalovo Free PDF
dOwnlOad, audio books, books to read, good books to read, cheap books, good books, online books, books
online, book reviews epub, read books online, books to read online, online library, greatbooks to read, PDF
best books to read, top books to read Luxury Brand Management: A World of Privilege By Michel
Chevalier, Gerald Mazzal ovo books to read online.

Online Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald
M azzalovo ebook PDF download

Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald M azzalovo Doc
Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald M azzalovo M obipocket

Luxury Brand Management: A World of Privilege By Michel Chevalier, Gerald M azzalovo EPub

PDF File: Luxury Brand Management: A World Of Privilege



