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Modern marketing techniques in industrialized countries cannot be implemented
without segmentation of the potential market. Goods are no longer produced and
sold without a significant consideration of customer needs combined with a
recognition that these needs are heterogeneous. Since first emerging in the late
1950s, the concept of segmentation has been one of the most researched topics in
the marketing literature. Segmentation has become a central topic to both the
theory and practice of marketing, particularly in the recent development of finite
mixture models to better identify market segments.
This second edition of Market Segmentation updates and extends the integrated
examination of segmentation theory and methodology begun in the first edition.
A chapter on mixture model analysis of paired comparison data has been added,
together with a new chapter on the pros and cons of the mixture model. The book
starts with a framework for considering the various bases and methods available
for conducting segmentation studies. The second section contains a more detailed
discussion of the methodology for market segmentation, from traditional
clustering algorithms to more recent developments in finite mixtures and latent
class models. Three types of finite mixture models are discussed in this second
section: simple mixtures, mixtures of regressions and mixtures of unfolding
models. The third main section is devoted to special topics in market
segmentation such as joint segmentation, segmentation using tailored
interviewing and segmentation with structural equation models. The fourth part
covers four major approaches to applied market segmentation: geo-demographic,
lifestyle, response-based, and conjoint analysis. The final concluding section
discusses directions for further research.
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Modern marketing techniques in industrialized countries cannot be implemented without segmentation of the
potential market. Goods are no longer produced and sold without a significant consideration of customer
needs combined with a recognition that these needs are heterogeneous. Since first emerging in the late 1950s,
the concept of segmentation has been one of the most researched topics in the marketing literature.
Segmentation has become a central topic to both the theory and practice of marketing, particularly in the
recent development of finite mixture models to better identify market segments.
This second edition of Market Segmentation updates and extends the integrated examination of segmentation
theory and methodology begun in the first edition. A chapter on mixture model analysis of paired
comparison data has been added, together with a new chapter on the pros and cons of the mixture model. The
book starts with a framework for considering the various bases and methods available for conducting
segmentation studies. The second section contains a more detailed discussion of the methodology for market
segmentation, from traditional clustering algorithms to more recent developments in finite mixtures and
latent class models. Three types of finite mixture models are discussed in this second section: simple
mixtures, mixtures of regressions and mixtures of unfolding models. The third main section is devoted to
special topics in market segmentation such as joint segmentation, segmentation using tailored interviewing
and segmentation with structural equation models. The fourth part covers four major approaches to applied
market segmentation: geo-demographic, lifestyle, response-based, and conjoint analysis. The final
concluding section discusses directions for further research.
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Editorial Review

About the Author
Michel Wedel (1957) is Professor of Marketing Research at the Department of Economics, University of
Groningen, The Netherlands.

Users Review

From reader reviews:

Rita Heil:

What do you in relation to book? It is not important with you? Or just adding material if you want something
to explain what yours problem? How about your spare time? Or are you busy man or woman? If you don't
have spare time to try and do others business, it is make one feel bored faster. And you have spare time?
What did you do? Every person has many questions above. They must answer that question simply because
just their can do that. It said that about guide. Book is familiar in each person. Yes, it is correct. Because start
from on kindergarten until university need this particular Market Segmentation: Conceptual and
Methodological Foundations (International Series in Quantitative Marketing) to read.

Kyle Gill:

Your reading sixth sense will not betray anyone, why because this Market Segmentation: Conceptual and
Methodological Foundations (International Series in Quantitative Marketing) publication written by well-
known writer who really knows well how to make book that can be understand by anyone who also read the
book. Written within good manner for you, dripping every ideas and producing skill only for eliminate your
current hunger then you still skepticism Market Segmentation: Conceptual and Methodological Foundations
(International Series in Quantitative Marketing) as good book not only by the cover but also from the
content. This is one e-book that can break don't judge book by its deal with, so do you still needing one more
sixth sense to pick that!? Oh come on your reading through sixth sense already told you so why you have to
listening to an additional sixth sense.

Marlin Brogan:

Are you kind of busy person, only have 10 or maybe 15 minute in your moment to upgrading your mind skill
or thinking skill possibly analytical thinking? Then you have problem with the book as compared to can
satisfy your short period of time to read it because this all time you only find publication that need more time
to be read. Market Segmentation: Conceptual and Methodological Foundations (International Series in
Quantitative Marketing) can be your answer because it can be read by anyone who have those short time
problems.
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Lester Baker:

You can spend your free time you just read this book this book. This Market Segmentation: Conceptual and
Methodological Foundations (International Series in Quantitative Marketing) is simple to create you can read
it in the park, in the beach, train in addition to soon. If you did not possess much space to bring the printed
book, you can buy the particular e-book. It is make you quicker to read it. You can save the book in your
smart phone. And so there are a lot of benefits that you will get when you buy this book.
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